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F 
or the shoe lover, footwear possesses 
a fetishistic m)'stique that is hard 
to describe. There is an innate 
ordinariness to a shoe because of its 
inherent functionality which serves 

to underscore the beaut)' and rarit)' of a well
made shoe. While the stor)' of shoe design is, not 
surprising!)', one of patriarchy and practicality, 
it is also a tale of wild creativity and true 
craftsmanship. 

The art of shoe design is one that requires 
many years of specialised lrai ning to master and 
even more creativit)' to establish a unique brand 
point of view. Consumers have a constant hunger 
for new and beautiful objects to put on their feet. 

Glass talks to three top shoe designers -Tabitha 
Simmons, Sandra Choi and Rupert Sanderson -
to find out their take on the current srnte of the 
footwear mrirker and what drew them to the 
accessories world in the first place. 

Tabitha Simmons 

British-born designer Tabi�ha Simmons has 
had a unique career. Simmons began her career 
as a model, before eventually turning 10 fashion 
styling and then shoe design. She launched her 
debut collection in 2009 and quickly became well 
known for her unique, highly wearable designs. 

You have a long career in fashion, beginning 
as a model, then stylist and, then, designer. You 
arc well known for your exquisite t:iste. In what 
ways does your early experience as a model affect 
or influence your brnnd? 

T hank )'Ou. I think being a model really opened 
my e)'eS to how fashion shoots are created. Being 
immersed in the visual experience was compelling 
and naturally I became really fascinated by the 
styling aspect. It was a little-known career option 
then (before social media) and I feel so lucky to 
have stumbled upon it. 

Few may realise you also have a degree in film 
and set design. How did your university training 
inform your work? 

While I was studying for my degree, I worked 
at Joseph on a Saturday, which was THE clothing 
shop in London with an incredible curation of 
international designer brands. That is when I 
became interested in fashion. I loved Helmut 
Lang, Alaia and Dolce & Gabbana. You could say 
that's when I started styling; helping clients put 
looks together. 

How does your career as a fashion stylist, and 
with different brands, over the years shape the 
work for your own company? 

I iry to keep rwo separate mindsets. When I 
work on other brands, 1 become an extension of 
their aesthetic; constantly refining. 1 look at their 
DNA and history and try to push it forward as 
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